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Beasley Broadcast Group
Building a More Resilient Local Media Platform

Executing a multi-year turnaround strategy. Management is focused on three strategic 
priorities: stabilizing local direct advertising, expanding higher-margin owned-and-operated 
digital products, and strengthening the balance sheet through disciplined deleveraging. We 
believe successful execution could materially improve the company's earnings profile over the 

next several years. 

Digital mix continues to improve. Digital revenue represented more than 25% of total 
company revenue during the first quarter of 2026, while owned-and-operated digital products 
increased to approximately 65% of digital revenue. We believe the improving revenue mix 
should support higher margins, stronger customer retention, and improved free cash flow 

generation over time. 

Balance sheet restructuring extends the turnaround runway. Management materially 
strengthened liquidity through a comprehensive liability management transaction, reducing 
outstanding debt, establishing a new $35 million asset-based lending facility, and lowering near-
term cash interest obligations. These actions provide additional flexibility to execute the 

company's operating turnaround while continuing to pursue further deleveraging initiatives. 

Operating leverage positioned to improve. Management has implemented approximately $7 
million of annualized cost reductions while investing in AI-enabled sales tools, integrated 
marketing solutions, and enhanced digital sales capabilities. We expect improving digital 
penetration and disciplined expense management to drive EBITDA recovery as revenue trends 

stabilize. 

Compelling risk/reward profile. We believe the market continues to value BBGI primarily on 
its challenged legacy Audio business and historical leverage. As management demonstrates 
continued progress in digital revenue growth, EBITDA recovery, and debt reduction, we believe 
investor focus will shift toward the company's improving normalized cash flow potential. The 
shares are rated Outperform with a $31 price target.
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Investment Appraisal

We believe Beasley Media Group is undergoing a fundamental transformation from a traditional radio broadcaster into a more 
diversified local media and digital marketing platform. While legacy Audio revenues remain challenged by industry headwinds 
and macroeconomic uncertainty, management has established a clear strategic framework focused on revenue stabilization, 
digital expansion, and balance sheet improvement.

The company's strategy is centered on three priorities: rebuilding local direct advertising revenue, increasing the contribution of 
higher-margin owned-and-operated digital products, and reducing financial leverage through disciplined capital allocation and 
portfolio optimization. Digital has emerged as the most important component of the investment story. During the first quarter of 
2026, digital revenue accounted for more than 25% of the company's total revenue. More importantly, owned-and-operated 
digital products represented approximately 65% of total digital revenue, up from roughly 49% in the prior-year period. 
Management believes these products carry superior economics, stronger customer retention, and greater margin potential than 
third-party programmatic revenue.

We believe investors should focus less on total digital revenue growth and more on the quality of digital revenue. The 
company's deliberate shift toward owned-and-operated products, direct client relationships, integrated marketing solutions, and 
outcome-based selling should improve margin conversion over time. Operationally, management has identified digital 
penetration as a leading indicator of market performance. Markets such as Tampa and Boston, where digital adoption is 
strongest, have demonstrated greater revenue stability and stronger operating trends. Management's long-term objective is to 
increase digital revenue to at least 35% of total revenue at the market level.

While near-term advertising conditions remain challenging and management expects second-quarter same-station revenue to 
decline in the mid- to high-single-digit range, we believe the investment thesis should be evaluated based on progress in four 
key areas: digital revenue mix improvement, local direct advertising recovery, conversion of revenue into station operating 
income, and continued debt reduction.

The company has also made significant progress in strengthening its capital structure. During 2026, Beasley completed the 
sale of its Fort Myers assets, executed a comprehensive second lien restructuring, repurchased first lien debt, and established 
a new asset-based lending facility. Collectively, these actions reduced debt, improved liquidity, and provided additional financial 
flexibility as management continues its deleveraging efforts. In our view, Beasley should no longer be evaluated primarily as a 
radio broadcaster. Rather, it should be viewed as a restructuring and digital transformation story where successful execution 
could create substantial equity value through improved profitability, lower leverage, and a higher-quality revenue mix.

Near current levels, the BBGI shares trade at 9.6 times our 2027 adj. EBITDA estimate, which is in line with its peers. 
Historically, Beasley Media Group has traded within a normalized EV/adjusted EBITDA range of approximately 6.5x to 9.2x, 
with an average multiple of roughly 6.3x–6.8x prior to the recent balance sheet restructuring. However, our investment thesis is 
based on the company's normalized earnings power rather than near-term results. Using our 2028 estimates, the shares trade 
at approximately 6.0x EBITDA, a level we believe does not fully reflect the company's improving digital revenue mix, stronger 
operating margins, expanding free cash flow, and prospect for debt pare-down. Accordingly, we establish an 18-month price 
target based on our 2028 forecasts, which we believe better capture the company's normalized operating profile and long-term 
value creation potential.

We are initiating coverage of Beasley Broadcast Group with an Outperform rating and establishing a $31 price target. Our 
valuation applies a 7.0x EV/Adjusted EBITDA multiple to our 2028 adj. EBITDA estimate, which we believe appropriately 
balances the company's improving operating outlook against the remaining financial risks.
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Investment Highlights

Digital revenue exceeds 25% of the company's revenue. 

Owned-and-operated high-margin digital revenue now represents roughly 65% of digital revenue.

Tampa and Boston demonstrate a successful digital-led operating model.

Second-lien restructuring significantly lowers the near-term interest burden.

$23 million of recent asset sale proceeds support deleveraging.

An additional $7 million of annualized cost reductions was announced in May 2026.

New AI-enabled sales prospecting and pipeline management initiatives.

Compelling stock valuation.

Investment Risks

Revenue stabilization fails to materialize.

Digital growth insufficient to offset Audio declines. 

Deleveraging objectives are delayed. 

Additional asset sales reduce the revenue base faster than expenses.

Capital structure introduces potential future dilution.

Turnaround execution risk.

Industry Overview

The U.S. local radio broadcasting industry is a mature, advertising-driven business where operators own and program AM and 
FM stations. For nearly a century, the industry has provided music, news, talk, and local information free of charge. Because 
the product is free to the consumer, the listeners are actually the product being sold to advertisers. 

Radio stations generate most of their revenue through over-the-air spot advertising, primarily 30-second and 60-second 
commercials sold to local, regional, and national advertisers. Local spot is the largest segment, purchased directly from stations 
by local businesses and ad agencies in the market. National spot advertising is purchased by larger brands, like Home Depot or 
GEICO, who want exposure across certain markets, while network advertising is sold against syndicated programming 
distributed across multiple affiliated stations. Alongside airtime, stations have steadily moved into digital, building streaming, 
podcast, and digital advertising and marketing businesses.

Structurally, the traditional industry can be best understood as a collection of local station clusters rather than a single national 
market. Broadcast signals cover defined geographic areas and station licenses are tied to particular communities. A cluster 
might pair country, classic rock, and contemporary music with news, sports, and talk, letting one operator reach distinct 
audiences and sell advertisers broad coverage of the market. Stations in the same cluster can also share studios, sales 
personnel, engineering, administrative functions, and management, spreading fixed costs across a larger revenue base. 

Revenue is earned market by market, against local programming, local audiences, and local advertiser relationships. That 
structure is the source of radio's most durable advantages. Operators maintain a physical presence in their markets, trusted 
local brands and personalities, and on-the-ground sales teams with direct ties to local and regional advertisers, relationships 
that national, platform-based competitors cannot easily replicate.
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The U.S. radio station market reached a recent peak of $15.4 billion in 2022 before declining to $14.4 billion in 2025. As 
illustrated in Figure #1 Total U.S. Radio Station Revenue, S&P Global Market Intelligence expects revenue to fall to $14.3 
billion in 2026 and bottom at approximately $14.2 billion in 2028. The market is then projected to recover gradually, reaching 
$15.5 billion by 2035 and representing a compound annual growth rate of approximately 0.8% from 2025.

Figure #1 Total U.S. Radio Station Revenue

Source: S&P Global Market Intelligence

Traditional revenues are projected to decline from approximately $10.2 billion in 2025 to $9.5 billion in 2035. Local spot is 
expected to remain broadly stable at approximately $7.7 billion, while national spot and network revenue contract at annual 
rates of roughly 3% and 4%, respectively.

Reported performance does not move in a straight line. Three sources of volatility can make a single quarter or year appear 
stronger or weaker than the underlying business.

The first is the economic cycle. Advertising is often among the first expenses businesses reduce when economic conditions 
weaken. Radio is particularly sensitive to the health of local businesses, including automotive dealers, restaurants, retailers, 
financial institutions, healthcare providers, and home-services companies. National advertising can be even more volatile 
because large brands can quickly move spending across markets and media channels.

The second is seasonality. Revenue is typically lowest during the first quarter and builds toward a fourth-quarter peak as retail 
activity, holiday spending, and promotional campaigns increase. Comparisons between sequential quarters can therefore 
provide a misleading picture of the business unless normal seasonal patterns are considered.

The third is political advertising. Election spending can provide meaningful incremental revenue, particularly in markets with 
competitive congressional, gubernatorial, and local races. Because political advertising uses existing inventory and requires 
limited incremental operating expense, it can carry a high contribution margin. Its uneven timing, however, creates volatility 
between election and nonelection years.

Radio's audience reach remains remarkably strong. AM and FM stations reach approximately 93% of U.S. adults each month, 
a footprint that exceeds both television and the smartphone. Even among adults under 35, monthly reach remains roughly 89%. 
What has changed is not reach but time. Nearly everyone still tunes in at some point, yet the hours audiences spend with 
broadcast radio have steadily declined, as shown in Figure #2 Listening Time Shifts.-
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Figure #2 Listening Time Shifts

Source: Edison Research

The cause is a lasting change in how people access audio. The smartphone placed on-demand music and podcasts in every 
pocket, and the connected-car dashboard, through systems such as Apple CarPlay and Android Auto, has broken radio's long-
held grip on in-car listening by putting streaming services beside the FM dial as default options. Younger listeners in particular 
formed their habits on these platforms rather than aging into broadcast as earlier generations did. Within ad-supported audio, 
AM and FM still capture a little over half of all listening, but that share slips once paid, ad-free streaming is counted, and it is 
lowest among younger listeners and in the car, the two arenas where broadcast has historically been strongest.

Because these shifts are driven by lasting changes in technology and habit rather than the economic cycle, the decline of 
broadcast listening is structural rather than temporary. Advertising dollars have followed the audience, which is why the decline 
in broadcast spot revenue persists across the forecast period even as the total market holds steady. Against this backdrop, 
local media companies face a set of ongoing pressures, including audience fragmentation across digital platforms, competition 
from streaming audio services and from large digital advertising platforms, pressure on national advertising budgets, the 
economic sensitivity of local advertisers, rising technology and content costs, and growing advertiser demand for measurable 
results.

Digital is where the industry's growth now lives. Radio's digital revenue reached roughly $1.7 billion in 2025 and is projected to 
reach about $2.9 billion by 2035, more than doubling from 2021 and rising from approximately 10% of advertising revenue to 
over 23%, as shown in Figure #3 Digital Revenue Growth.
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Figure #3 Digital Revenue Growth

Source: S&P Global Market Intelligence

The appeal of digital is straightforward. Where broadcast delivers mass reach with limited targeting and thin performance data, 
digital offers precise audience selection and measurable outcomes, the attributes advertisers increasingly demand. The digital 
pivot follows two primary paths. The first is the extension of station-owned content into streaming, podcasts, websites, mobile 
applications, newsletters, and social media. These products allow broadcasters to reach audiences beyond their radio signals 
and across a broader set of devices.

The second is the development of broader digital marketing services. These offerings can include programmatic display and 
video, connected television, paid search, social media advertising, email marketing, website development, search engine 
optimization, and campaign analytics. These products generally provide greater pricing control, better access to audience data, 
and stronger incremental margins 

The marketing-services model matters most because it monetizes the station's local sales relationships rather than its 
audience. It allows operators to serve both existing radio advertisers and clients who may never buy a broadcast spot, and it is 
where radio's local advantage carries directly into digital. A station can offer a local business a single trusted partner in a 
market that national platforms serve only from a distance. Additionally, marketing services tend to be recurring, which produces 
steadier revenue, deeper client relationships, and higher switching costs. An advertiser who buys commercials can stop at any 
time. An advertiser whose website, search presence, and campaign reporting run through the station is considerably harder to 
displace.

Not all digital revenue is equally valuable, and this is where operators diverge most sharply. The central distinction is between 
owned-and-operated products, where the station controls the inventory or performs the work itself, and resold third-party 
inventory, where the station acts as an intermediary for someone else's platform. Reselling is easier to launch and can grow 
revenue quickly, but it carries thin margins, little pricing power, and no ownership of the underlying customer data. Owned-and-
operated products carry higher margins, greater pricing control, better data, and stronger retention. Two operators reporting 
identical digital growth can therefore be running businesses of very different quality, which is why investors increasingly look at 
the composition of digital revenue rather than its growth rate alone.

Scale reinforces the divide. Digital audio is increasingly transacted programmatically, through automated auctions rather than 
direct negotiation, and a large majority of marketers now buy audio this way. Programmatic rewards sellers that can offer 
targetable, measurable inventory in volume and penalizes those whose digital offering is thin or manually sold. The same logic 
applies to marketing services, where competing effectively requires an ad-technology stack, data infrastructure, and specialized 
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staff that smaller operators struggle to fund. Artificial intelligence is beginning to compound this, as broadcasters deploy it for 
prospecting, campaign optimization, and sales productivity, which raises capacity without a proportional increase in headcount.

Radio does not enter these markets unopposed. In digital audio, it competes with pure-play streaming platforms and 
independent podcast networks, most of which are larger and command more listening time. In local digital services, it competes 
with Google and Meta, with local agencies, and with a range of ad-technology providers. What radio brings that they do not is 
the local sales relationship. A national platform sells through a self-service portal. A station sends a representative who knows 
the market, understands the business, and can bundle broadcast reach with digital targeting in one conversation. For a local 
advertiser without a marketing department, that combination of trusted partner and single point of contact has real value, and it 
is the foundation on which radio's digital businesses are built.

The result is an industry whose participants are increasingly differentiated less by total revenue growth than by the quality of 
what they are building. Operators that grow owned-and-operated products, convert local relationships into recurring digital 
business, expand margins, and retain clients are positioned to outperform. Those that rely on reselling third-party inventory or 
remain dependent on broadcast alone face a considerably slower path.

Company Overview

Beasley Broadcast Group was founded in 1961 by George G. Beasley following the acquisition of the company’s first radio 
station in Benson, North Carolina. Over the subsequent four decades, Beasley expanded through acquisitions across the 
southeastern United States, building a diversified portfolio of FM and AM stations across music, sports, news, and talk formats. 
The company completed its initial public offering in 2000 under the ticker BBGI, providing additional capital to accelerate market 
expansion.

Beasley materially increased its scale in 2016 through the acquisition of Greater Media, adding leading stations in Boston, 
Philadelphia, Detroit, Charlotte, and New Jersey and establishing the company as one of the largest publicly traded radio 
broadcasters in the United States. Beginning in 2018, management expanded beyond traditional broadcast advertising through 
investments in digital advertising, podcasting, streaming audio, esports, and digital marketing services. From 2021 through 
2024, the company further repositioned toward integrated marketing solutions, audience analytics, and performance-based 
advertising while implementing cost-reduction initiatives to improve operating efficiency.

In 2025, Beasley initiated a broader portfolio and balance sheet transformation centered on asset sales, organizational 
restructuring, liquidity enhancement, and debt reduction. These efforts advanced in early 2026 with the sale of the company’s 
Fort Myers assets, a comprehensive liability management transaction involving approximately $184 million of second-lien debt, 
the repurchase of first-lien debt, and the establishment of a $35 million asset-based lending facility. Collectively, these actions 
reduced leverage, strengthened liquidity, and increased financial flexibility as management continues to optimize the portfolio 
and reposition the business for sustainable growth. 

Current Operations

Today, the company operates through two business segments: Audio and Digital. Audio revenue primarily includes revenue 
generated from the sale or trade of aired commercial spots to advertisers directly or through national, regional, and local 
advertising agencies. Digital revenue is generated through products and services spanning streaming audio, podcasts, 
websites, social media, branded content, digital marketing services, and performance-based advertising solutions. The two 
segments provide complementary audience reach and targeting capabilities, creating cross-selling opportunities and enabling 
Beasley to deliver integrated advertising campaigns across traditional and digital media. Notably, while Radio remains the 
foundation of the business, management has invested heavily in digital capabilities, driving digital revenue growth and a shift in 
revenue mix, as illustrated in Figure #4 Segment revenue.
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Figure #4 Segment revenue. 

Source: Company filings

Radio Broadcast (Audio)

The company operates 49 radio stations across 11 attractive metropolitan markets, including Boston, Philadelphia, Detroit, 
Tampa, Charlotte, and Las Vegas, as illustrated in Figure #5 Operating Stations. As of March 31, 2026, the company reached 
approximately 14.8 million weekly AM/FM listeners and benefits from meaningful scale, established local brands, and long-
standing relationships with local advertisers. The concentration of multiple stations within individual markets also provides 
operating leverage, as a substantial portion of station-level overhead remains fixed regardless of the number of stations 
operated. In addition, a concentrated market position can strengthen pricing power with advertisers. As such, market 
concentration has the potential to support higher margins and more resilient revenue.

Figure #5 Operating Stations

Source: Company filings.

Audio revenue remained predominantly local in Q1 2026, with local advertisers accounting for 75% of revenue, compared with 
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11% from national advertisers and 14% from other sources, as illustrated in Figure #6 Audio Revenue. Local revenue is 
generally generated through direct relationships with advertisers operating within Beasley’s individual markets. National 
revenue primarily consists of commercial advertising purchased through agencies across multiple markets, with transactions 
generally facilitated by the company’s national representation firm. Other revenue includes network and trade revenue, 
sublease revenue, talent fees, hard-cost reimbursements, and other non-operating revenue.

Figure #6 Audio Revenue 

Source: Company Presentation

By advertiser category, consumer services remained the dominant segment at 34% of Q1 2026 Audio revenue, with legal, 
healthcare, and home improvement representing the strongest subcategories. Other advertiser categories accounted for 27% 
of revenue, while entertainment and retail each represented 15%, and automotive contributed 9%, as illustrated in Figure #7 
Advertising Categories. The mix provides exposure across several advertising verticals, although performance remains most 
sensitive to spending trends within consumer services and Beasley’s local markets.

Figure #7 Advertising Categories

Source: Company Presentation 
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While Radio remains the foundation of the business, Beasley is increasingly leveraging its established local brands and 
advertiser relationships to support a broader digital marketing platform. This strategy extends customer engagement beyond 
traditional broadcast advertising and enables the company to offer more targeted, measurable, and performance-oriented 
solutions.

Digital 

Importantly, the company's Audio business serves as the customer acquisition engine for these higher-value Digital services. 
Existing broadcast advertisers can seamlessly expand into integrated multimedia campaigns that combine radio, streaming, 
podcasts, websites, search, social media, and digital targeting. As of March 31, 2026, the company generated approximately 
133 million annual streaming sessions, recorded 3.8 million monthly podcast downloads, and maintained a social media 
audience of 4.2 million. Together, these assets provide advertisers with broad local reach while creating valuable first-party 
audience relationships that many independent digital marketing agencies cannot replicate.

Despite this reach, Beasley’s digital audience remains under-monetized. As shown in Figure #8 Audience Breakout, we 
estimate that digital represents approximately 49% of the company’s gross cross-platform audience but generates only 25% of 
total revenue. This disparity suggests that Beasley has established substantial digital scale ahead of monetization, leaving 
meaningful runway to convert its existing audience and advertiser relationships into additional Digital revenue.

Figure #8 Audience Breakout

Source: Company Presentation; Noble estimates

In our view, the breadth of Beasley’s audience ecosystem represents a meaningful competitive advantage. Radio stations, 
podcasts, streaming platforms, station websites, mobile applications, social media channels, and live events generate 
proprietary advertising inventory while also serving as lead-generation channels for the company’s expanding digital marketing 
business. Management has indicated that campaigns combining Audio and Digital products generally deliver the strongest 
outcomes by expanding reach, increasing engagement and frequency, improving advertising efficiency, and supporting higher 
client retention. Accordingly, Beasley is shifting toward integrated bundled solutions and outcome-based selling, with an 
emphasis on owned-and-operated products, direct client relationships, and higher-value offerings while deliberately reducing 
exposure to lower-margin revenue streams. In our view, this strategy should support stronger margin conversion over time, with 
management targeting Digital revenue of at least 35% of total revenue at the individual market level. The company’s suite of 
traditional and digital offerings is illustrated in Figure #9 Integrated Digital Marketing Platform.
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Figure #9 Integrated Digital Marketing Platform

Source: Company filings.

During Q1 2026, approximately 65% of Digital revenue was generated from owned-and-operated products, compared with 35% 
from third-party programmatic advertising, as illustrated in Figure #10 Digital Revenue Mix. Management has deliberately 
prioritized proprietary digital offerings because they generally provide higher margins, greater pricing flexibility, stronger 
customer retention, and more attractive long-term economics than reseller-based advertising solutions.

Figure #10 Digital Revenue Mix

Source: Company Presentation

In parallel, management has implemented a more disciplined operating framework to improve revenue visibility, sales 
execution, and accountability across the organization. Key initiatives include full CRM adoption, weekly revenue committee 
reviews, standardized pipeline reporting, additional hunter-focused sales talent, AI-enabled prospecting, and more structured 
onboarding and training programs. These actions are intended to strengthen pipeline health, sales velocity, conversion rates, 
and new-business generation while supporting Beasley’s transition from inventory-based selling toward integrated, outcome-
based campaigns aligned with client objectives. In our view, this data-driven operating model provides the execution framework 
for the company’s broader turnaround, including the cost-saving initiatives.
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Recent Results & Outlook

First Quarter 2026 Results

Beasley Media Group reported first-quarter 2026 results reflecting continued pressure in its legacy Audio business, partially 
offset by progress in improving its digital revenue mix and significant balance sheet actions. Net revenue for the quarter 
declined approximately 13% to $42.6 million, compared to the $48.9 million reported the year prior. As Figure #11 Q1 Results 
illustrates, the decline was primarily due to weakness in its legacy audio segment, which saw significant pullback in spending 
from national and local advertising agencies, as well as from the sale of its Fort Myers cluster. On a same-station basis, which 
excludes the impact of asset sales, net revenue was down 6.7%.

Digital revenue remained a bright spot, growing 18% on a same-station basis to approximately $10.7 million, representing 
roughly 25% of total revenue. Management emphasized that the quality of digital revenue has improved meaningfully, as the 
company is intentionally moving away from low-margin third-party programmatic revenue toward higher-margin Owned & 
Operated (O&O) digital products. Management believes this shift toward higher-margin products should improve long-term 
profitability and customer retention.

Station Operating Income totaled approximately $0.4 million compared with $3.7 million in the prior-year period. Adjusted 
EBITDA was approximately negative $0.4 million, reflecting lower revenue levels and continued macroeconomic pressure on 
advertising demand. The company is expected to continue to experience weakness among national advertisers and certain 
discretionary spending categories, although management noted improving performance in several local service-oriented 
categories, including health care, legal services, home improvement, and construction-related businesses.

Figure #11 Q1 Results

Source: Company filings
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Outlook

Our model assumes that the first quarter represents the low point for operating performance during 2026. We forecast 
sequential improvement throughout the remainder of the year as recently implemented cost reductions, AI-assisted sales 
initiatives, CRM adoption, and expanded local direct advertising efforts begin to contribute to improved operating performance.

Management did not provide formal revenue or EBITDA guidance for 2026, instead indicating that second-quarter same-station 
revenue is expected to decline in the mid- to high-single-digit range as macroeconomic pressures and advertising softness 
continue to impact both local and national demand. Figure #12 Second Quarter Outlook illustrates our second quarter 
estimates, which are in line with management's guidance. Our estimates assume modest $100,000 in Political advertising in the 
second quarter, with a swing toward positive Digital revenue growth, albeit modest at 0.4%. We believe that Digital revenue 
growth should show sequential quarterly improvement as the company shifts its strategy from low-margin third-party 
programmatic revenue toward higher-margin Owned & Operated (O&O) digital products. 

Figure #12 Second Quarter Outlook

Source: Company filings and Noble estimates.

Looking forward to the second half, our estimates assume that revenue trends will gradually improve as the company's 
operational initiatives gain traction. Specifically, we expect continued growth in higher-margin owned-and-operated digital 
products, improving local direct advertising trends, the realization of recently announced cost reduction initiatives, and a more 
favorable political advertising environment as the election cycle progresses. Our model currently assumes Political advertising 
to be $7.3 million, roughly the same as the previous election cycle of 2022 at $7.6 million. This estimate may prove to be 
conservative in the current political environment and provides upside to our revenue estimate. Notably, Political advertising 

Beasley Broadcast Group (BBGI) | Current Price: $21.00 | Outperform | Jul 28, 2026



carries very high margins and could provide upside to our adj. EBITDA estimates as well. 

While we remain cautious on the pace of recovery in traditional Audio advertising, we believe the company's digital 
transformation strategy should continue to improve the overall quality of its revenue base. Our model assumes digital revenue 
outpaces total company revenue growth, resulting in continued expansion of digital's contribution to consolidated revenue and a 
favorable shift toward higher-margin owned-and-operated products.

On the expense side, we expect management's recently announced annualized cost reductions of approximately $7 million to 
begin benefiting operating results during the second half of the year. Combined with the lower cash interest burden resulting 
from the company's recent liability management transactions, we expect these initiatives to support sequential improvement in 
EBITDA, operating cash flow, and free cash flow generation.

Accordingly, in total, the model reflects modest revenue improvement through the remainder of 2026, with EBITDA recovering 
faster than revenue as operating leverage, high-margin political advertising, digital mix improvement, and expense discipline 
begin to offset ongoing pressure in the legacy Audio business. We believe the principal variables affecting our estimates remain 
the pace of local advertising recovery, continued execution of the digital strategy, and management's ability to successfully 
complete its deleveraging objectives.

Total company revenue is expected to sequentially improve throughout the year. The improvement is expected to reflect an 
influx of Political advertising from a modest $100,000 in Q2 to $1.8 million in Q3, and $5.4 million in Q4. In addition, Digital 
revenue growth is expected to show sequential quarterly improvement from negative 0.9% in Q1 to 0.4% in Q2, 0.8% in Q3, 
and 2.0% in Q4. We anticipate that core spot advertising will remain depressed but should improve sequentially given the influx 
of Political advertising. As such, we project total company revenue of approximately $43.1 million in Q2, $44.4 million in Q3, 
and $52.7 million in Q4 for full-year revenue of approximately $182.7 million. Total company revenues are expected to decline 
18.8% in Q2, which is expected to be the trough. Total revenue is expected to decline 12.9% in Q3 and a modest 0.8% in Q4. 
We forecast quarterly Adjusted EBITDA improving from ($0.4) million in the first quarter to $2.2 million, $3.4 million, and $10.1 
million over the balance of the year. 

Looking into 2027, management highlighted several operational initiatives designed to improve revenue performance and 
profitability. The company continues to transition from a traditional inventory-based advertising model toward an integrated, 
outcome-based marketing platform. This strategy combines Audio and Digital solutions designed to improve advertiser return 
on investment while increasing customer retention and wallet share. Management noted that markets with stronger digital 
penetration, particularly Tampa and Boston, are demonstrating greater revenue stability and stronger operating performance 
than the broader portfolio.

In addition, management has implemented a more disciplined operating framework that includes company-wide CRM adoption, 
enhanced pipeline visibility, weekly revenue committee reviews, AI-assisted prospecting tools, and a greater emphasis on local 
direct advertising relationships. These initiatives are intended to improve sales productivity, accelerate new business 
development, and enhance revenue conversion.

We expect the company to benefit from a full year of lower operating costs and reduced financing pressure following its recent 
liability management transactions. In addition, the revenue initiatives discussed earlier should help to offset the absence of 
Political advertising in 2027. While we project 2027 revenue to decline to $179.7 million, largely due to the absence of $7.3 
million in Political advertising, we believe investors should focus primarily on continued improvement in the digital mix, margin 
expansion, and deleveraging rather than on top-line growth. In our view, 2027 will be a year in which the full benefit of the 
company's "re-margin" strategy should gain traction. As such, we anticipate that adj. EBITDA should improve from $15.2 million 
in 2026 to $17.2 million in 2027. 

Assuming that the company executes on its initiatives, 2028 should be a banner year. The company will cycle to another 
election year, and its Digital strategy should be gaining traction. Political advertising should account for an incremental $13.0 
million. Figure #13 Segment Revenue highlights our Political, Core Advertising and Digital revenue estimates. In addition, its 
total Digital revenue growth is estimated to accelerate to 4.9%, up from 3.8% in 2027. Given strict cost controls and its previous 
cost realignment, we estimate that adj. EBITDA to increase from $17.2 million in 2027 to $24.3 million in 2028. Combined with 
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the recent financial restructuring, discussed later in this report, we anticipate that free cash flow should significantly improve in 
2026 and beyond. 

Figure #13 Segment Revenue 

Source: Noble estimates.

Outlook Summary

Management characterized Beasley as a company in transition and emphasized three primary strategic priorities:

1. Stabilizing and rebuilding local advertising revenue.

2. Expanding higher-margin owned-and-operated digital products.

3. Strengthening the balance sheet through continued deleveraging.

Looking ahead, management expects second-quarter same-station revenue to decline in the mid- to high-single-digit range. 
While advertising conditions remain challenging, management believes revenue trends have begun to stabilize. April finished 
down approximately 2% after entering the month down roughly 10%, reflecting improved pacing late in the month. However, 
management indicated that macroeconomic uncertainty, inflationary pressures, and cautious advertiser spending continue to 
impact both local and national advertising demand.

To support profitability, management recently implemented additional expense-reduction initiatives expected to generate 
approximately $7 million in annualized savings. These actions include an early retirement program and further operating 
efficiencies designed to improve EBITDA conversion and cash flow generation.

We believe the investment story has shifted meaningfully over the past year. The primary drivers of shareholder value are no 
longer traditional radio advertising growth but rather successful execution of the company's digital strategy, improved operating 
efficiency, and continued deleveraging.

While near-term revenue trends remain challenged, we are encouraged by the continued growth of owned-and-operated digital 
products, management's aggressive cost actions, and the substantial progress made in improving the capital structure. We 
believe investors should focus on four key performance indicators over the next several quarters: digital revenue mix, local 
direct advertising trends, EBITDA recovery, and debt reduction. Successful execution in these areas would significantly improve 
the company's financial profile and could support meaningful equity value creation over time.
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Financial Overview

As of the first quarter of 2026, Beasleys' balance sheet reflects a company in a significant capital transition, characterized by 
aggressive deleveraging and a comprehensive debt restructuring. During 2025, the company completed several strategic 
transactions to strengthen its financial position, including the sale of WPBB-FM for approximately $8 million. In early February 
of 2026, the company sold its entire Fort Myers cluster for approximately $18 million in cash and later sold land in New Jersey 
for another $1.4 million, raising roughly $19.4 million in total. Proceeds from these transactions were primarily directed toward 
debt reduction and liquidity enhancement. During the quarter, management used proceeds from the Fort Myers transaction to 
repay roughly $15 million of debt. As such, the current portion of long-term debt was brought from $2.8 million to zero, while 
long-term debt fell from $235.3 million to $217.5 million. Separately, other long-term liabilities rose from $6.7 million to $18.1 
million, reflecting accrued second-lien interest that was reclassified from current to long-term debt. Figure #14  Balance Sheet 
illustrates that, as of March 31, 2026, the company reported approximately $218 million of total debt and approximately $6.4 
million of cash. 

The most significant financial development was the company's 2026 balance sheet restructuring. Management completed the 
exchange of approximately $184 million of second-lien notes for approximately $98 million of new payment-in-kind notes, 
repurchased a portion of its first-lien debt, established a new $35 million asset-based lending facility, and applied proceeds from 
recent asset sales toward debt reduction. Collectively, these actions materially improved financial flexibility and provided 
additional runway to execute the company's turnaround strategy. Beasley Media Group enters 2026 following a comprehensive 
operational and financial restructuring that has improved liquidity, reduced refinancing risk, and positioned the company to 
focus on rebuilding earnings. Management's financial priorities are centered on reducing leverage, improving free cash flow 
generation, and increasing the contribution of higher-margin digital revenue streams.

Our financial model assumes management continues to prioritize debt reduction through internally generated free cash flow 
while investing selectively in higher-return digital initiatives. We project revenue to recover to approximately $190.3 million by 
2028, with Adjusted EBITDA expanding to approximately $24.3 million, reflecting continued growth in higher-margin owned-and-
operated digital products, the influx of high-margin political advertising, the realization of announced cost reductions, and 
improving operating leverage.

Capital Structure Considerations

On May 1, 2026, after the quarter closed, as part of a restructuring agreement with its lenders, Beasley exchanged 
approximately $184 million of its 9.2% second-lien notes for roughly $98 million of newly issued 10% notes due 2027. The 
exchange effectively halved that portion of the company's debt and, just as importantly, converted its interest from cash-pay to 
payment-in-kind, eliminating an estimated $17 million in annual cash interest. Alongside the exchange, the company entered 
into a $35 million asset-based revolving credit and drew approximately $15 million at closing. Because these transactions 
settled after March 31, they appear in the Q1 filing as subsequent events and are not reflected in the figure above. As such, on 
a pro forma basis, the company is estimated to have $128.0 million in total debt, including $98.0 million of PIK Notes. 

However, investors should recognize that the newly issued PIK Notes introduce a different source of financial risk. The notes 
mature in December 2027 and contain a springing maturity provision that could accelerate repayment to September 2027 if the 
company is unable to source sufficient cash to redeem them. More importantly, subject to FCC approval, the notes are 
convertible into common equity and could ultimately represent up to approximately 95% of the company's outstanding equity if 
converted.
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Figure #14 Balance Sheet 

Accordingly, our valuation reflects the successful execution of the company's operating turnaround and assumes the notes 
remain outstanding rather than being converted into equity. Investors should recognize that conversion would materially dilute 
existing shareholders and represents the single largest risk to our valuation methodology. 

Although total debt is expected to remain elevated because of the accrual of interest on the PIK Notes, operating performance 
improves meaningfully over our forecast period. We estimate long-term debt of approximately $115 million at year-end 2028, 
with cash of approximately $8 million, resulting in net debt of approximately $107 million. More importantly, improving EBITDA 
materially lowers leverage, with net debt-to-EBITDA declining to approximately 4.4x by year-end 2028, compared with levels 
well above 10x prior to the refinancing, as illustrated in Figure #15 Debt Leverage Outlook. In our view, the reduction in 
leverage is driven primarily by earnings growth ($15.2 million to $24.3 million) rather than significant debt repayment, 
underscoring the importance of continued execution on management's operating strategy. Our estimates assume 
approximately $17.2 million in net debt reduction, with the most meaningful reduction in 2028 when EBITDA growth and free 
cash flow support additional deleveraging. We anticipate that the company may seek additional asset sales to more 
aggressively pare down debt. 
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Figure #15 Debt Leverage Outlook

Year Net Debt Adjusted EBITDA Net Debt / EBITDA

2026E $124.0M $15.2M 8.1x

2027E $112.6M $17.2M 6.5x

2028E $106.8M $24.3M 4.4x

The principal financial risk beyond our forecast horizon remains the $98.5 million second-lien PIK notes due December 31, 
2027. While the refinancing substantially improved liquidity, we believe management will ultimately need to refinance, repay, or 
otherwise restructure these obligations before maturity. We expect improving EBITDA, stronger free cash flow generation, 
potential asset monetizations, and access to the company's recently established at-the-market equity program to provide 
multiple avenues for addressing the remaining capital structure. Successful resolution of the PIK notes would represent the final 
step in completing Beasley's financial turnaround and could serve as a meaningful catalyst for further equity value creation.

Management and Board Overview

Management

We believe Beasley Media Group benefits from an experienced leadership team with deep expertise in local media, 
broadcasting, digital advertising, content creation, and sales management. While the company's roots remain firmly embedded 
in the radio industry, management's current strategic priorities reflect a broader focus on digital revenue growth, operational 
efficiency, and balance sheet improvement. Beasley Media Group remains a controlled company under Nasdaq rules, with the 
Beasley family controlling a majority of the company's voting power. While this ownership structure limits certain governance 
requirements applicable to widely held public companies, it also aligns management with long-term value creation and strategic 
continuity.

Beasley's management team has responded decisively to a challenging operating environment by focusing on operational 
discipline, portfolio optimization, digital revenue expansion, and balance sheet repair. While execution risk remains, particularly 
as the company works to stabilize revenue and improve profitability, management has established a clear strategic roadmap 
supported by measurable financial and operating objectives. The broader executive team combines significant experience 
across digital media, sales, finance, engineering, programming, legal affairs, and corporate development. In recent years, 
management has emphasized a more data-driven operating culture through expanded CRM utilization, AI-assisted sales 
prospecting, integrated marketing solutions, and standardized revenue management processes designed to improve customer 

acquisition, advertiser retention, and EBITDA conversion. 

Caroline Beasley, Chief Executive Officer and Chairman

Caroline Beasley has served as Chief Executive Officer since January 2017, following a period as Interim CEO, and has been a 
director since 1983. She also currently serves as the Company's Principal Financial Officer, a role she assumed in October 
2025. During her more than 40-year career at Beasley, she has held numerous executive positions, including Executive Vice 
President, Chief Financial Officer, Treasurer, and Secretary, which have provided her with broad operational and financial 
expertise.
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Under Ms. Beasley's leadership, the company has navigated a rapidly evolving media landscape by expanding its digital 
capabilities, rationalizing its broadcast portfolio, implementing significant cost-reduction initiatives, and recently executing a 
comprehensive balance-sheet restructuring. She has been widely recognized in the broadcasting industry, receiving the NAB 
National Radio Award in 2022, being inducted into the Broadcasting & Cable Hall of Fame in 2023, and repeatedly named one 
of Radio Ink's "40 Most Powerful People in Radio."

Bruce G. Beasley – President and Vice Chairman

Bruce Beasley has served as President since 1997 and Vice Chairman since 2024, following previous roles as Chief Operating 
Officer and Vice President of Operations. Having joined the company in 1975, he has held virtually every major operating 
position within the organization, from station management to executive leadership. His operational experience continues to 
provide continuity as the company transitions its business model toward a more diversified media platform.

Brian E. Beasley – Chief Operating Officer

Brian Beasley has served as Chief Operating Officer since 2017, following nearly two decades as Vice President of Operations. 
With more than 40 years of broadcasting experience, he oversees day-to-day station operations across the company's portfolio 
and plays a central role in operational execution, expense management, and programming strategy. His extensive knowledge 
of local market operations supports management's efforts to improve station-level performance and operating efficiency.

Kevin LeGrett – Chief Business Officer

Kevin LeGrett joined the company in 2025 and currently serves as Chief Business Officer. He oversees revenue generation, 
sales strategy, market operations, and business development initiatives.

Mr. LeGrett has quickly become a central figure in the company's turnaround efforts. His operating philosophy emphasizes 
accountability, data-driven decision-making, integrated advertising solutions, CRM adoption, sales process discipline, and 
outcome-based selling. Management has identified digital adoption and growth in local direct advertising as key performance 
indicators under his leadership.

Todd Handy – Chief Digital Officer

Todd Handy leads the company's digital initiatives and remains responsible for expanding digital revenue opportunities across 
the enterprise.

The digital strategy has evolved significantly in recent years, with increasing emphasis on owned-and-operated products, digital 
marketing services, audience-targeting solutions, attribution analytics, and integrated advertising campaigns. Under Mr. 
Handy's leadership, digital revenue has become a materially larger contributor to company revenue and operating performance.

Chris Ornelas – Executive Vice President and General Counsel

Chris Ornelas has served as Executive Vice President and General Counsel since joining Beasley Media Group in February 
2020. We believe Mr. Ornelas has become an increasingly important member of the executive leadership team as the company 
has navigated a complex operating and financial environment characterized by asset divestitures, liability management 
initiatives, regulatory matters, and strategic capital allocation decisions.

Prior to joining Beasley, Mr. Ornelas spent nearly a decade with the National Association of Broadcasters (NAB), most recently 
serving as Chief Operating and Strategy Officer, where he oversaw the organization's operations and helped develop policy 
and strategic initiatives addressing the legal, regulatory, and competitive issues facing the broadcast industry. Earlier, he 
served as Chief Counsel on Communications and Technology Policy in the office of former U.S. Senator Gordon Smith, 
advising on communications, media, broadband, spectrum, and technology legislation before the Senate Commerce Committee.

Mr. Ornelas also spent nearly ten years with the communications law firm Wilkinson Barker Knauer LLP, where he represented 
broadcasters before the Federal Communications Commission on regulatory, licensing, and transactional matters, including 
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some of the earliest HD Radio deployments in the United States.

His extensive regulatory expertise and longstanding relationships within the broadcast industry have become increasingly 
valuable as Beasley executes its portfolio optimization strategy, evaluates strategic transactions, and restructures its balance 
sheet. We believe Mr. Ornelas' experience in communications policy, media transactions, and regulatory affairs strengthens the 
company's ability to navigate an evolving industry landscape while supporting management's long-term strategic and financial 
objectives.

Mr. Ornelas currently serves as Radio Chair of the National Association of Broadcasters Radio Board of Directors. He earned 
his Juris Doctor from American University's Washington College of Law and holds a bachelor's degree in Rhetoric and 
Communications Studies from the University of Virginia.

Board of Directors

We believe Beasley Media Group benefits from a highly experienced Board of Directors that combines decades of leadership in 
broadcasting, public company governance, finance, restructuring, media policy, and capital allocation. The Board's collective 
expertise has become increasingly important as the company executes a multi-year strategy focused on digital transformation, 
operational improvement, portfolio optimization, and balance sheet strengthening.

The Board is led by Chair and Chief Executive Officer Caroline Beasley, whose leadership extends well beyond the company. 
Ms. Beasley has served as Chair of the National Association of Broadcasters (NAB) Joint Board, Chair of the NAB Radio 
Board, and Chair of the BMI Board of Directors, while currently serving on the Boards of the Broadcasters Foundation of 
America and the NAB Leadership Foundation. She has consistently been recognized as one of the broadcasting industry's 
most influential executives, including her induction into both the Broadcasting & Cable Hall of Fame and the Library of American 
Broadcasting's "Giants of American Broadcasting" in 2023, reflecting her longstanding leadership in the media industry.

The Beasley family continues to provide strategic continuity through Vice Chair and President Bruce Beasley and Chief 
Operating Officer Brian Beasley, both of whom have spent more than four decades with the company. Their operational 
experience spans virtually every aspect of the broadcasting business, providing the Board with deep institutional knowledge 
and a long-term ownership perspective while maintaining strong relationships throughout the radio industry.

Complementing this operational expertise is a highly accomplished group of independent directors. Peter Bordes contributes 
significant experience in digital media, venture capital, technology, and media entrepreneurship. Michael Fiorile brings 
extensive public company governance experience, having led one of the country's largest privately owned broadcast 
organizations while serving in numerous leadership positions across the broadcasting industry. Senator Gordon H. Smith, 
former President and Chief Executive Officer of the National Association of Broadcasters and former U.S. Senator, provides 
exceptional expertise in communications policy, media regulation, and government affairs.

The recent addition of Jeffrey Goldberg further enhances the Board's financial and governance capabilities. Mr. Goldberg has 
built an extensive career advising and leading companies through complex restructurings, recapitalizations, mergers and 
acquisitions, governance transformations, and operational turnarounds. His experience as a board member, interim chief 
executive, chief financial officer, legal advisor, and restructuring specialist across numerous public and private companies is 
particularly relevant as Beasley continues to optimize its capital structure and execute its deleveraging strategy. We believe his 
expertise adds meaningful depth to the Board's oversight of financial strategy, capital allocation, and shareholder value creation.

Overall, we believe the Board possesses an appropriate balance of broadcasting experience, financial expertise, regulatory 
knowledge, strategic planning, and governance oversight. Importantly, the Board's collective experience closely aligns with the 
company's current priorities of strengthening the balance sheet, expanding higher-margin digital businesses, improving 
operating performance, and positioning Beasley Media Group for sustainable long-term value creation.

Corporate Governance Assessment

We view the Board's governance framework favorably. The combination of significant insider ownership, experienced industry 
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leadership, and independent directors with expertise in finance, restructuring, media policy, technology, and governance 
provides balanced oversight during a pivotal period in the company's evolution.

In our view, the Board has demonstrated a willingness to make difficult but value-enhancing decisions, including asset 
divestitures, liability management transactions, organizational restructuring, and continued investment in digital capabilities. As 
the company progresses through its operational turnaround, we believe the Board's diverse experience should remain an 
important competitive advantage in executing management's long-term strategic objectives.

The Board met five times during 2025 and maintains active oversight of the company's operating strategy, financial 
performance, risk management, and capital allocation. Although the company combines the roles of Chairman and Chief 
Executive Officer, the Board has established governance practices intended to preserve independent oversight, including 
independent Audit and Compensation Committees, executive sessions of non-management directors, and a Lead Independent 
Director responsible for coordinating independent Board activities and risk oversight.

Reflecting the company's increased focus on financial flexibility, the Board established a Strategic Alternatives Committee in 
May 2026. The committee has broad authority to evaluate and negotiate financing transactions, debt restructurings, asset 
sales, recapitalizations, strategic partnerships, and other opportunities designed to strengthen the company's balance sheet 
and enhance shareholder value. We view the formation of this committee as an indication of the Board's proactive approach to 
capital allocation and financial optimization.

Stock Overview and Valuation

Beasley Broadcast Group's ownership structure reflects substantial insider ownership and voting control, as highlighted in 
Figure #16 Stock Ownership. The Beasley family and affiliated entities, as well as other directors and executive officers, hold 
approximately 52.6% of the company's total economic interest and approximately 76% of the total voting power, reflecting the 
dual-class share structure. This concentrated ownership provides management with the flexibility to pursue long-term strategic 
initiatives without undue pressure from short-term market fluctuations. At the same time, the significant insider ownership aligns 
executive and board incentives with shareholder value creation, particularly as the company executes its digital transformation, 
operational turnaround, and balance sheet deleveraging strategy.

Institutional ownership remains relatively modest, with GAMCO Investors as the largest disclosed institutional shareholder, 
holding approximately 4.14% of the company's total economic interest.

Approximately 32.13% of the company's shares are held by the public and other investors, providing an active public float while 
allowing the Beasley family to retain strategic control. In our view, the ownership structure supports management's ability to 
make long-term investment decisions, execute portfolio optimization initiatives, and pursue capital allocation strategies that may 
take several years to fully realize shareholder value. However, investors should recognize that the family's majority voting 
control limits minority shareholders' influence over corporate governance matters.
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Figure #16 Stock Ownership

Source: Company filings; Noble estimates.

Recent Stock Performance

As illustrated in Figure #17 Stock Performance, Beasley shares have undergone a meaningful re-rating over the past year, 
transitioning from a distressed security driven primarily by liquidity concerns to a turnaround investment supported by improving 
fundamentals. During much of the year, investors focused on declining advertising revenue, elevated leverage, and refinancing 
risk, resulting in significant pressure on the shares. 

Investor sentiment improved materially following completion of the company's May 2026 liability management transaction, 
which exchanged approximately $184 million of second-lien notes for approximately $98 million of new PIK notes, reduced 
annual cash interest expense, and established a new $35 million asset-based lending facility. In our view, the refinancing 
significantly strengthened the company's financial position and shifted the investment narrative from one centered on liquidity 
toward one focused on earnings recovery and operating execution. 
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Figure #17 Stock Performance

Source: Channelchek.com; Quotemedia

Given the company's turnaround profile, we believe operating performance represents the primary determinant of future 
shareholder value. Accordingly, we present three operating scenarios illustrating the potential range of outcomes through 2028.

Our bear case assumes stabilization efforts prove unsuccessful, resulting in approximately $22 million of Adjusted EBITDA and 
a 6.5x EV/EBITDA valuation. Our base case assumes successful execution of management's operating strategy, producing 
approximately $24 million of Adjusted EBITDA and a 7.0x valuation multiple. Finally, our bull case assumes stronger-than-
expected digital growth, improved operating leverage, and approximately $26 million of Adjusted EBITDA, supporting a 7.5x 
multiple. Figure #18 Operating Scenarios summarizes the resulting enterprise values under each scenario.

Figure #18  Operating Scenarios

Bear Base Bull

Revenue $185M $190M $195M

EBITDA Margin 12.0% 12.8% 13.5%

EBITDA $22M $24M $26M

EV/EBITDA 6.5x 7.0x 7.5x

Enterprise Value $143M $170M $197M

Net Debt $110M $106M $101M

Equity Value $33 $63 $96

Source: Noble estimates.

We believe Beasley has progressed beyond the balance sheet stabilization phase of its turnaround and is entering a period in 
which operating execution should become the principal driver of shareholder returns. The successful liability management 
transaction materially reduced refinancing risk and strengthened liquidity, allowing management to focus on expanding the 
company’s digital platform, improving operating margins, generating sustainable free cash flow, and reducing leverage.

The remaining PIK Notes and the cyclical nature of local advertising continue to represent meaningful investment risks. 
However, we believe these concerns are increasingly reflected in the current valuation. We expect investor attention to shift 
toward measurable operating milestones, including digital revenue growth, EBITDA expansion, free cash flow generation, and 
continued deleveraging. Successful execution should support further share price appreciation as the market increasingly values 
Beasley as a diversified local media and digital marketing platform rather than a highly leveraged radio broadcaster. 
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While the company remains exposed to traditional broadcast industry fundamentals, we believe future valuation upside will be 
driven primarily by an expanding digital revenue mix, continued growth in higher-margin owned-and-operated products, 
disciplined cost management, and an improving financial profile.

Near current levels, the BBGI trades at approximately 9.6x our 2027 adjusted EBITDA estimate, broadly in line with comparable 
local media companies, as illustrated in Figure #19 Industry Peer Valuation. Although the shares no longer reflect a distressed 
valuation, we believe the current multiple does not fully capture Beasley’s normalized earnings and free cash flow potential 
following the completion of its liability management transaction. 

Our 18-month price target is based on our 2028 estimates, when we expect the company to have substantially completed its 
operational turnaround, established a more durable free cash flow profile, and further strengthened its balance sheet. We apply 
a 7.0x Enterprise Value to adjusted EBITDA multiple to our 2028 estimate, resulting in a $31 price target.

In our view, the selected multiple appropriately balances Beasley’s improving business mix, prospective margin expansion, 
advertising cyclicality, and refinancing risks. 

Furthermore, our valuation assumes that:

Management continues to execute on its digital revenue growth initiatives 
Owned-and-operated digital products continue to outgrow third-party revenue, 
Adjusted EBITDA reaches approximately $24 million by 2028, 
Net leverage declines below 5.0x, and management successfully refinances or retires the remaining PIK notes.

Based on the company's improving operating trajectory, identifiable deleveraging catalysts, and meaningful upside from 
successful execution, we are initiating coverage with an Outperform rating and an 18-month price target of $31.

Figure #19  Industry Peer Valuation
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Company Profile

Beasley Media Group, Inc. (NASDAQ: BBGI) is a diversified local media company that operates 57 radio stations across 11 
major U.S. markets while providing a broad suite of integrated digital marketing services. The company has evolved beyond 
traditional radio broadcasting to offer advertisers multi-platform marketing solutions spanning terrestrial radio, streaming audio, 
podcasts, websites, social media, search marketing, programmatic advertising, influencer marketing, and other performance-
based digital services. Leveraging its strong local brands and approximately 14.8 million weekly listeners, Beasley helps 
businesses build brand awareness, generate customer leads, and measure advertising performance across multiple channels. 
The company's strategy focuses on expanding higher-margin digital revenue, improving operating efficiency, and strengthening 
its balance sheet, while positioning itself as a leading local media and digital marketing platform.

Fundamental Analysis - 3.5/5.0 Checks

We have assigned 3.5 checks out of 5.0 for its fundamental analysis. This analysis considers the company's corporate 
governance, market opportunity, competitive position, operating leverage, and financial leverage. We gave the company high 
marks for corporate governance. Beasley's management team is experienced, committed, and well aligned with shareholders 
through significant family ownership. Management has demonstrated a willingness to make difficult strategic decisions. The 
Beasley family controls nearly 78% of the voting power while controlling 57% of the economic interest. This limits the influence 
of minority shareholders. Nonetheless, it also allows management to pursue long-term strategic initiatives without undue 
pressure from short-term market fluctuations. We view the company's market opportunity as above average, but have scored it 
slightly lower. The business is constrained by the mature nature of the terrestrial radio industry. The company operates in 
attractive large metro markets and maintains advertiser relationships, giving it a solid competitive foundation. However, the long-
term growth profile of traditional broadcast radio remains modest, requiring continued expansion of digital offerings to drive 
meaningful revenue growth. We view Beasley Media Group's competitive position as moderately favorable. The company 
enjoys strong local brands, established advertiser relationships, and an increasingly competitive digital platform, but these 
strengths are offset by its smaller scale and the competitive pressures from much larger digital and broadcast competitors. 
Continued execution of its digital strategy and balance sheet improvement could strengthen its competitive standing over time, 
particularly within its core local markets. We believe Beasley Media Group possesses strong operating leverage, making it one 
of the company's most attractive investment characteristics. As with most broadcast media businesses, a significant portion of 
Beasley's cost structure is fixed, meaning incremental revenue growth can translate into disproportionately higher EBITDA and 
free cash flow. Conversely, we view Beasley Media Group's financial leverage as one of the company's principal investment 
risks, although recent restructuring initiatives have materially improved its financial outlook. While management has taken 
decisive steps to strengthen the balance sheet, leverage remains elevated relative to both industry peers and the company's 
current earnings profile.

Valuation Summary

Near current levels, the BBGI shares trade at 9.6x Enterprise Value to our fiscal 2027 EBITDA forecast of $17.2 million. 
Notably, the shares trade below the company's 10-year historic EV/adj. EBITDA trading ranges of 10.9x to 13.5x. On a 
normalized basis, taking out peak trading periods, the shares trade in line with averages between 6.5x and 9.2x adj. EBITDA. 
Our price target of $31 is based on a target multiple of 7.0x EV/2028 EBITDA. We believe this price target is justified given the 
prospects for improved EBITDA margins as its digital growth potential is realized. In addition, we assume that the company will 
use its free cash flow to aggressively pare down debt. As such, our target multiple assumes an improved financial profile. Risks 
in achieving our price target include: poor execution of its digital growth initiatives; lack of financial resources to invest in its 
growth strategies due to its high debt loads and limited free cash flow; heightened competition from industry peers, as well as 
alternative forms of radio, such as Spotify and Apple Music, or other Digital agencies, which could inhibit the company's ability 
to execute its growth strategy; and, the prospect of the conversion of its Paid In Kind Preferred being converted into equity, 
which would substantially increase the number of shares outstanding.
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Source: Noble estimates & Company filings
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GENERAL DISCLAIMERS
All statements or opinions contained herein that include the words "we", "us", or "our" are solely the responsibility of Noble Capital Markets, Inc. ("Noble") and 
do not necessarily reflect statements or opinions expressed by any person or party affiliated with the company mentioned in this report. Any opinions expressed 
herein are subject to change without notice. All information provided herein is based on public and non-public information believed to be accurate and reliable, 
but is not necessarily complete and cannot be guaranteed. No judgment is hereby expressed or should be implied as to the suitability of any security described 
herein for any specific investor or any specific investment portfolio. The decision to undertake any investment regarding the security mentioned herein should 
be made by each reader of this publication based on its own appraisal of the implications and risks of such decision.

This publication is intended for information purposes only and shall not constitute an offer to buy/sell or the solicitation of an offer to buy/sell any security 
mentioned in this report, nor shall there be any sale of the security herein in any state or domicile in which said offer, solicitation or sale would be unlawful prior 
to registration or qualification under the securities laws of any such state or domicile. This publication and all information, comments, statements or opinions 
contained or expressed herein are applicable only as of the date of this publication and subject to change without prior notice. Past performance is not 
indicative of future results.

Noble accepts no liability for loss arising from the use of the material in this report, except that this exclusion of liability does not apply to the extent that such 
liability arises under specific statutes or regulations applicable to Noble. This report is not to be relied upon as a substitute for the exercising of independent 
judgement. Noble may have published, and may in the future publish, other research reports that are inconsistent with, and reach different conclusions from, 
the information provided in this report. Noble is under no obligation to bring to the attention of any recipient of this report, any past or future reports. Investors 
should only consider this report as single factor in making an investment decision.

IMPORTANT DISCLOSURES
This publication is confidential for the information of the addressee only and may not be reproduced in whole or in part, copies circulated, or discussed to 
another party, without the written consent of Noble Capital Markets, Inc. ("Noble"). Noble seeks to update its research as appropriate, but may be unable to do 
so based upon various regulatory constraints. Research reports are not published at regular intervals; publication times and dates are based upon the analyst's 
judgement. Noble professionals including traders, salespeople and investment bankers may provide written or oral market commentary, or discuss trading 
strategies to Noble clients and the Noble proprietary trading desk that reflect opinions that are contrary to the opinions expressed in this research report.

The majority of companies that Noble follows are emerging growth companies. Securities in these companies involve a higher degree of risk and more volatility 
than the securities of more established companies. The securities discussed in Noble research reports may not be suitable for some investors and as such, 
investors must take extra care and make their own determination of the appropriateness of an investment based upon risk tolerance, investment objectives and 
financial status.

Company Specific Disclosures
The following disclosures relate to relationships between Noble and the company (the "Company") covered by the Noble Research Division and referred to in 
this research report.
 
The Company in this report is a participant in the Company Sponsored Research Program ("CSRP"); Noble receives compensation from the Company for such 
participation. No part of the CSRP compensation was, is, or will be directly or indirectly related to any specific recommendations or views expressed by the 

analyst in this research report. 

Noble has managed or co-managed an at-the-market offering in the past 12 months. Noble has received compensation for investment banking services in the 

past 12 months. 

Noble intends to seek compensation for investment banking services and non-investment banking services (securities and non-securities related) within the 
next 3 months. 
 
Noble is not a market maker in the Company.
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FUNDAMENTAL ASSESSMENT
The fundamental assessment rating system is designed to provide insights on the company's fundamentals both on a macro level, which incorporates a 
company's market opportunity and competitive position, and on a micro/company specific level. The micro/company specific attributes include operating & 
financial leverage, and corporate governance/management. The number of check marks that a company receives is designed to provide a quick reference and 
easy determination of the company's fundamentals based upon the following five attributes of the company (weighting reflects the importance of each attribute 
in the overall scoring of company’s fundamental analysis): 

Attribute Weighting

   Corporate Governance/Management 20%

   Market Opportunity Analysis 20%

   Competitive Position 20%

   Operating Leverage 20%

   Financial Leverage 20%

For each attribute, the analysts score the company from a low of zero to a high of ten based upon the analysis described below. The final rating and resulting 
check marks is a result of dividing the overall score (out of 100%) by ten.

Rating Score Checks

   Superior 9.1 to 10 Five Checks

   Superior 8.1 to 9 Four & A Half Checks

   Above Average 7.1 to 8 Four Checks

   Above Average 6.1 to 7 Three & A Half Checks

   Average 5.1 to 6 Three Checks

   Average 4 to 5 Two & A Half Checks

   Below Average 3 to 3.9 Two Checks

   Below Average 2 to 2.9 One & A Half Checks

   Low Quality 0 to 1.9 One Check

While these are the attributes currently used for the analyst's fundamental analysis, the attributes and weighting may be reviewed, updated with additional 
attributes, and/or changed in the future based on discussions with the analysts and recommendations from the Director of Research.

Following is the description of each attribute in the fundamental analysis. 

Corporate Governance/Management
We believe that a review of corporate governance and assessment of the senior management are important tools to determine investment merit. Good 
corporate governance aligns management with the interests of stakeholders. As such, analysts are to rank the company on the basis of good corporate 
governance principles that may include rules and procedures, board composition and staggered term limits, rights and responsibilities, corporate objectives, 
monitoring of actions and policies, and accountability. In addition, analysts will assess issues with controlling shareholders and whether decisions have been 
made in the past that were in the interests of all shareholders. In addition, management will be assessed based on industry experience, expertise, and/or track 
record. 

High ranking example: Board and management that is aligned with the interests of shareholders with incentives based on stock price appreciation and with an 
experienced management team known for exceptional shareholder returns.

Low ranking example: Concentrated ownership without independent directors that do not necessarily align with all shareholders' interests.

The Market Opportunity Analysis 
In this review, the analyst assesses the company's macro environment as a measure of understanding the industry. Factors considered include the size and 
growth potential of the industry under various economic conditions, the emerging demands in the market, technological benefits/disruptions, competition, 
geographical opportunities, and customer demands/needs, and an assessment of supply and distribution channels. In addition, the analyst will review legal and 
regulatory trends, as well as potential shifts in consumer or social behavior and natural environment changes.

High rank example: A company in an industry that is growing revenues well above GDP rates (which are on average 2% plus) and/or may have unmet or under-
served needs in a rapidly growing market opportunity. 

Low rank example: A mature industry that is in secular decline and likely to grow below GDP rates.
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Competitive Position 
The evaluation of the company's competitive position is another macro environment attribute designed to measure the relevance, market share, position and 
value proposition, and sustainable differentiations of the company and its products/services within its industry. Ease of entry into the industry and the ability of 
other well-funded players to potentially enter the market would be determined. As such, the assessment would consider the company's strengths and 
advantages of its products/services against weaknesses and limitations. This may include the company's current brand awareness, pricing and cost structure, 
current market strategies and geographic penetration that may affect demand for its products/services. In addition, the company's competitors would be 
evaluated. 

High rank example: An analyst would consider the company's product to be superior to its competitors and that should allow the company to gain market share. 

Low rank example: A company with a "me-too" product that does not have any significant technology advantages in an industry that has low barriers to entry. 

Operating Leverage
Simplistically, operating leverage is determined by the operating income relative to changes in revenue. The analyst will calculate the impact on sensitivity on 
gross margins and variable costs to determine operating leverage. The analyst will take into account the ability of the company to cut fixed and variable costs in 
a challenged revenue environment and technological changes that may impact operating expenses. In addition, the analyst is to assess corporate strategies 
that include capital investment, which may be required for sustainable revenue growth, marketing expenses, and the company's ability to attract and retain 
talent and/or employees. The analyst should focus on the revenue opportunity and determine the price elasticity of demand for the company's products or 
services. In other words, the analyst is to rank the company based on improved operating margins going forward on an absolute and relative basis. 

High rank example: A company that has improving margins for the foreseeable future, with significant price elasticity. 

Low rank example: A company that is in a challenged revenue environment with a fixed cost structure and limited ability to cut costs, indicating an outlook for 
declining margins. 

Financial Leverage 
A strict definition of financial leverage is total debt divided by total shareholder's equity. Financial leverage analysis is to determine the company's ability to 
improve shareholder value by means of utilizing its balance sheet to grow organically or to acquire assets. Analysts may look at the company's debt to cash 
flow leverage ratio, interest coverage ratios, or debt to equity ratios. In addition, the interest rate environment and the outlook for interest rates are a factor in 
determining the company's ability to manage financial leverage. Finally, the analyst is expected to determine the ability to service the debt given the industry 
and/or company profile, such as cyclicality, barriers to entry, history of bankruptcy, consistency in revenue and profit growth, or predictability in sales and profits 
and large cash reserves. The analyst is expected to take into account capital intensity of the company and the anticipated of capital allocation decisions. 

High rank example: A company with predictable and growing revenue and cash flow with modest debt levels. This may indicate that the company could improve 
shareholder value through growth investments, including acquisitions, using debt financing.

Low rank example: A company in a cyclical industry in a late stage economic cycle that has above average debt leverage and is in an industry that has a history 
of financial challenges, including bankruptcies. 
 

ANALYST CREDENTIALS, PROFESSIONAL DESIGNATIONS, AND EXPERIENCE
Director of Research. Senior Equity Analyst specializing in Media & Entertainment. 34 years of experience as an analyst. Member of the National Cable 
Television Society Foundation and the National Association of Broadcasters. BS in Management Science, Computer Science Certificate and MBA specializing 

in Finance from St. Louis University. 

Named WSJ 'Best on the Street' Analyst six times. 
FINRA licenses 7, 24, 66, 86, 87.

CONTINUING COVERAGE

Unless otherwise noted through the dropping of coverage or change in analyst, the analyst who wrote this research report will provide continuing coverage on 
this company through the publishing of research available through Noble Capital Market's distribution lists, website, third party distribution partners, and through 
Noble’s affiliated website, channelchek.com. 
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WARNING
This report is intended to provide general securities advice, and does not purport to make any recommendation that any securities transaction is appropriate for 
any recipient particular investment objectives, financial situation or particular needs. Prior to making any investment decision, recipients should assess, or seek 
advice from their advisors, on whether any relevant part of this report is appropriate to their individual circumstances. If a recipient was referred to by an 
investment advisor, that advisor may receive a benefit in respect of transactions effected on the recipients behalf, details of which will be available on request in 
regard to a transaction that involves a personalized securities recommendation. Additional risks associated with the security mentioned in this report that might 
impede achievement of the target can be found in its initial report issued by . This report may not be reproduced, distributed or published for any purpose 
unless authorized by .

RESEARCH ANALYST CERTIFICATION
Independence Of View
All views expressed in this report accurately reflect my personal views about the subject securities or issuers.

Receipt of Compensation
No part of my compensation was, is, or will be directly or indirectly related to any specific recommendations or views expressed in the public appearance and/or 
research report.

Ownership and Material Conflicts of Interest
Neither I nor anybody in my household has a financial interest in the securities of the subject company or any other company mentioned in this report.

NOBLE RATINGS DEFINITIONS % OF SECURITIES COVERED % IB CLIENTS

   Outperform: potential return is >15% above the current price 91% 16%

   Market Perform: potential return is -15% to 15% of the current price 9% 1%

   Underperform: potential return is >15% below the current price 0% 0%

NOTE: On August 20, 2018, Noble Capital Markets, Inc. changed the terminology of its ratings (as shown above) from "Buy" to "Outperform", from "Hold" to 
"Market Perform" and from "Sell" to "Underperform." The percentage relationships, as compared to current price (definitions), have remained the same.

Additional information is available upon request. Any recipient of this report that wishes further information regarding the subject company or the disclosure 
information mentioned herein, should contact Noble Capital Markets, Inc. by mail or phone.

Noble Capital Markets, Inc.
150 E Palmetto Park Rd, Suite 110
Boca Raton, FL 33432
561-994-1191

Noble Capital Markets, Inc. is a FINRA (Financial Industry Regulatory Authority) registered broker/dealer.

Noble Capital Markets, Inc. is an MSRB (Municipal Securities Rulemaking Board) registered broker/dealer.
Member - SIPC (Securities Investor Protection Corporation)

Report ID: 31272
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